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About exhibition

Celebrating three decades of excellence, the 30th Anniversary
Tashkent International Healthcare Exhibition — TIHE 2026
once again reaffirmed its position as Central Asia’s flagship
healthcare industry event.
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Organisers: Iteca Exhibitions in partnership with ICA Eurasia
Group.

From its earliest years and throughout its history, TIHE has
consistently remained the platform of choice for leading global
manufacturers of medical equipment and technologies. Over

the past 30 years, TIHE has hosted more than 4 000 companies
and brands from 55 countries, with 194 448 professional
visitors.

Representatives of the exhibition’s official supporting
organisations, former healthcare ministers and senior officials,
international experts, diplomatic missions and trade organisations
from participating countries, media representatives,

and healthcare professionals came together to celebrate

the anniversary edition of the region’s leading healthcare

exhibition. .
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Official support:

Ministry of Health of Uzbekistan

Medicine and Pharmaceutical Industry Development Agency
under the Ministry of Health of Uzbekistan

Ministry of Investments, Industry and Trade of Uzbekistan
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Committee on Entrepreneurship, Competition Development
and Industry of the Legislative Chamber under the Oliy Majlis

of Uzbekistan UMAR MAYDONIGA TASHRIF BUIN
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Chamber of Commerce and Industry of Uzbekistan R .:- \'- .2

Tashkent City Khokimiyat

Uzbekistan Dental Association
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The anniversary edition of TIHE 2026 will be remembered not only
for its large-scale exhibition and extensive business programme, but
also for its unique atmosphere of professional networking. The
programme featured research and practical seminars, thematic
sessions, presentations and professional discussions involving leading
international and domestic experts, attracting strong interest from
visitors and exhibitors alike.

For three decades, TIHE has remained to be the only medical
exhibition in Uzbekistan to hold the international UFI quality label of
the Global Association of the Exhibition Industry.

MODERN
TECHNOLOGIES
YEALTREARE

g

Ms. ELMIRA BASITKHANOVA
Deputy Minister of Health
Uzbekistan

“Thirty years is not merely an anniversary;

it is a special event and a tradition

of Uzbekistan. The equipment and technologies
presented at this exhibition over three decades
have contributed to the development

of practical medicine, helped save lives

and enabled the diagnosis of millions of people

across the country. It is particularly important
that at TIHE young professionals see the latest
healthcare innovations before they appear

in international medical journals. They can
observe and test new equipment in operation,
inspiring them to improve their qualifications
and keep pace with advanced technologies.

It is here, on one platform, that the two essential
pillars of effective healthcare come together:
highly qualified specialists and state-of-the-art
equipment.”
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TIHE 2026:
Facts & Figures

Gross exhibition
area / sq.m:

12 000

Number
of participating
companies:

400+
8 410

unigue visitors

ligeln! 36 countries

5 national pavilions:

Germany, India, China,
Latvia, Republic of Korea

2 collective stands:

Republic of Belarus, Russia (Moscow Region,
St. Petersburg and the Republic of Tatarstan)

20 participating countries:

Azerbaijan, Republic of Belarus, China,

the Czech Republic, Germany, India, Italy,
Kazakhstan, Republic of Korea, Kyrgyz Republic,
Latvia, the Netherlands, Pakistan, Poland, Russia,
Turkiye, the UAE, Ukraine, the USA,

and Uzbekistan

35%

debuting exhibitors

3 days
14 sessions
17speakers

Social media
reach:

4 192 710

views



Exhibitor statistics Foreign Debuting
companies: participants:

400+ companies and brands from

20 countries ﬁ
e 75%%

Azerbaijan, Republic of Belarus, China, the Czech Repubilic,
Germany, India, Italy, Kazakhstan, Republic of Korea, Kyrgyz
Republic, Latvia, the Netherlands, Pakistan, Poland, Russia,
Turkiye, the UAE, Ukraine, the USA, and Uzbekistan

» 35%

TOP 5 represented sectors:

ﬂ Diagnostic Equipment

zz Laboratory Equipment

ﬁi Physiotherapy and Rehabilitation
Surgical Equipment . AT Yy \ P
Equipment for Pharmaceutical Industry | ;: = LE .:: | : S e
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Exhibitor statistics

88 73%

of companies were satisfied
rated their participation with the number
positively of visitors

82% 85%

were satisfied found new clients
with visitor and business
quality partners

967%

see participation
as important for business
development




Exhibitor Feedback

KOUTA SASAKI
General Manager, International Sales
Department
OG Weliness Technologies
Japan

“We became the first Japanese company
specialised in rehabilitation and
physiotherapy to be represented in
Uzbekistan. The country is currently
undergoing significant reforms, and we see
a genuine need: equipment in many hospitals
and clinics is outdated. Therefore, our mission
is to bring high-quality Japanese
rehabilitation technologies to this market.
Interest in our stand exceeded all
expectations. Many visitors were seeing our
products for the first time, which
demonstrates the enormous potential of
the market. We are highly committed and see
significant opportunities for developing our
business here.”

CORNELIA LIMBACH
Project Manager
IEC Inter Expo Consult GmbH
German National Pavilion

“The German Pavilion has been participating
in TIHE for many years, and we continue
to see consistently strong interest in this
market. Every year participants find new

partners here. Half of them are regular
exhibitors who return year after year,
strengthening their business contacts.

At the same time, new companies enter
the market and seek distributors and
partners. TIHE is the best platform for such
objectives and the primary gateway to the
market for German medical companies
wishing to establish an active presence here.”

JADVIGA NEMANE
Senior Project Manager
Investment and Development Agency
of Latvia

“The Latvian National Pavilion has
participated in TIHE for the second
consecutive year, and we can clearly see how
the exhibition is growing. Last year we came
with four companies; this year there are
already eight. There has also been
a noticeable increase in the number
of professional visitors. Our entrepreneurs
are very satisfied, promising contracts are
emerging, and we hope that Latvian products
and solutions will become increasingly
represented in the Uzbek market.”
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Business programme

Alongside the exhibition, TIHE 2026 unfolded
an extensive Business Programme under the theme
The Synergy of Beauty and Health.
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The Business Programme was sponsored
by GIPOPO, an infant food manufacturer. NATURAL

The Programme featured research and practical
seminars, thematic sessions, presentations and
professional discussions involving leading international
and domestic experts. It engaged the keen interest of
numerous visitors and participants thanks to its
interesting topics and outstanding speakers.

oO-0O &
3 570" 17 14
days delegates speakers sessions

PAVEL LISOVSKY
PhD in Economics, leading pharmaceutical
market expert in Russia and the CIS

“The TIHE Business Programme is a unique
opportunity to see the entire commercial
pharmacy market gathered in one place:
pharmacy chains, distributors and
pharmaceutical manufacturers. It creates
opportunities to establish contacts with all
participants in the pharmaceutical market
simultaneously. The particular value lies in

the synergy between the exhibition and the
expert programme. When representatives of
completely different sectors are present in the
same hall, questions and ideas emerge that
would never arise in discussions limited only
to pharmacies or manufacturers. It is a dynamic
dialogue that opens up new avenues for
cooperation, which is precisely why | plan

to participate again.”
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Visitor statistics

a. 8410 o 11 354

' unique aa visits, including
visitors repeat attendance
Visitor geography

36 countries: Afghanistan, Austria, Azerbaijan,

Republic of Belarus, Bulgaria, China, the Czech Republic,

Estonia, France, Georgia, Germany, Great Britain, India, Italy, Japan,
Kazakhstan, Republic of Korea, Kyrgyz Republic, Latvia, Lithuania,
the Netherlands, Pakistan, Poland, Romania, the Russian Federation,
Spain, Tajikistan, Tunisia, Turkmenistan, Turkiye, the United Arab
Emirates, Ukraine, the USA, Uzbekistan, and Vietnam.

93% 72%

of visitors from Tashkent
come from Uzbekistan and Tashkent Region
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Decision-making level

influence recommend
procurement decisions suppliers

J

make procurement
decisions independently

Professional Breakdown

21% @ Procurement Managers
Distributors
3% @ Others
17% @ Clinic Owners
14% @ Chief Executive Officers
21% @ Doctors
8% @
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Visitor Profile

representatives o P
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Purpose of Visit

S8

Meeting with
product experts

84

Finding
new suppliers

70

Meeting
the existing suppliers

66

Finding new business
opportunities

87

Discovering
innovations

81

Finding dealers,
agents, business partners
and distributors

68

Meeting leading companies
in the sector

61

Procure products
and place orders
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Visitor Interests
by Product Category

N X

)y 7,3% @ Medical instruments
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Medical equipment
and devices

17% @ Laboratory equipment
and diagnostics

|

6,8% @ Medical supplies
and consumables

Pharmaceuticals
and medicinal products

4% @ Turnkey healthcare
facility equipment

5% @ Sanitation 1% @ General hospital
and disinfection products equipment and furniture
9% @ Technologies for 0,5% @ Pharmaceutical
pharmaceutical manufacturing raw materials
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4% @ Medicines 1,2% @ Services \ Y ] | -I-IHE o
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BOOK YOUR STAND NOW!

|
[ |
For questions regarding _I .

N i Tel.: +998 71 205 18 18 " .
@ Book a stand participation, please ‘ Iteca  ica j E-mail: tihe@iteca.uz .Ei

contact the organisers: E



https://tihe.uz/en/stand-reservation

